
Course Outcome I Year (I Sem & II Sem)

Code Course Name Course Outcome

101
A ccoun ting  For Business 

D ecisions

A pply the p rincip les and practices o f  reco rd ing  and 
reporting  financial inform ation.
A pply m anagerial accounting  concept. D efine the 
financial and m anagem ent perform ance.

D em onstrate and understand ing  o f  C ost accounting  
m ethods to  evaluate business perform ance.

A pply Princip les o f  C ost contro l and O verheads.

Prepare & evaluate basic approaches o f  B udgeting 
and C om pute Breakeven point.
U nderstand the various features o f  Tally  and Uses 
o f  Tally.

102
E conom ic A nalysis for 

B usiness D ecisions

U nderstand the roles o f  m anagers in firm s

U nderstand the internal and external decisions to be 
m ade by m anagers.
Analyse the dem and and supply  conditions and 
assess the position o f  a com pany.
R em em ber the com petitive strategies, including 
costing, pricing, product d ifferen tia tion , and m arket 
environm ent accord ing  to the nature o f  p roducts and 
the structure o f  the m arkets.
C om pare real-w orld business problem s with a 
system atic theoretical fram ew ork.
M ake optim al business decisions by in tegrating  the 
concepts o f  econom ics, m athem atics and statistics.

103 Legal A spects o f  B usiness

Identify the fundam ental and legal p rincip les 
behind C ontractual agreem ents
U nderstand how  law a llocates for the  econom ic 
risks involved in com m ercial transactions.
A nalyse the concept o f  N egotiable  Instrum ent act. 
To understand the m eaning o f  N egotiable 
Instrum ent o f  Day to day B usiness transaction .
Kxplain the legal nature and sign ificance o f  limited 
liability and the price w hich those using  a  com pany 
as a  business structure are required  to pay for it.
Sum m arise about the ex isting  law on consum er 
protection in India.
To Introduce the Inform ation technology  act and 
cyber law in general.

104 B usiness R esearch M ethods

C om prehend the ob jectives o f  research and the steps 
involved in research proposal.

D em onstrate Research p rocess and Design.

Use d ifferen t data collection  m ethods and sam pling 
design techn iques in their ow n research.
A nalyse the collected and processed data with the 
help o f  statistical tools.
G eneralize  and in terpret the data and prepare a 
research report.
Select data analysis and report w riting  for 
sp p ttea tiy n  o f  d ifferent statistical test.



U nderstand the d ifferent fundam entals o f  
O rganisation  B ehaviour.

D em onstrate situational m anagerial a ttitude and 
m annerism s.

105 O rganizational B ehaviour

A pply  effective in terpersonal p rocess to m aintain a 
healthy w ork environm ent.
D iscuss leadership  quality  for better developm ent o f
society.
A nalyse the im pact o f  O rganisation  system  and 
stress m anagem ent.
Im plem ent the organisational change for 
developm ent.

Build m arketing strategies based on (incorporating) 
the basic elem ents o f  the m arketing  mix.

Evaluate results o f  m arketing  activ ities using  criteria 
related to budgeted sales, costs and profits.

106 B asics o f  M arketing

D em onstrate the ability to  carry out a  research 
project that explores m arketing  p lanning and 
strategies for a specific m arketing  situation.
Interpret the im portance o f  Segm entation , T arget 
M arketing  & Position ing  & how  d ifferen t situations 
in the com petitive env ironm ent will affect decision  
m aking o f  m arketers.
D eterm ine strategies for develop ing  new  products 
and services that are consisten t with evolving 
m arket needs.
Students will gain know ledge o f  using  Excel in 
B usiness app lications from basic to interm ediate to 
advanced one.

109
M S Excel and A dvanced 

Excel Lab
The students will be able to apply gained know ledge 
o f  Excel for d ifferen t functions o f  B usines

S tudents will be acquainted  about using  Excel for 
decision m aking with d ifferen t Data M anagem ent 
and R eporting  Tools.

Students learn p lann ing .organ izing .co-ord ination  
functions o f  m anagem ent.

112 L eadership  Lab

C ontem porary  m anagem ent p ractices o f  d iffern t 
com panies w ere learned by them .
D iffern t challenges o f  m anager and problem  solving 
m e th o d s .
N ew  ideas help  them  to m anage the business 

effectively o r adjust them selves in corpora te  life.

113 Personality  D evelopm ent Lab

Im proved se lf  steem . con lld an ce  and postive attitude 
tow ards society.

Goal setting  and soft skills im provem ent

T arget setting  and acheiv ing  the given targets



Students will gain know ledge o f  using  foreign 
language in B usiness app lications from basic to 
interm ediate to advanced one.

114 Foreign Language Lab
The students will be able to apply gained know ledge 
o f  L anguage for d ifferen t functions o f  B usines

Students will be acquain ted  about to understande 
the international business and identify the career in 
International B usiness.
U nderstand the various features o f  costing  in 
business and d ifferen tia te  betw een m arginal and 
A bsorption  costing. Form ulate a m arketing  plan 
including m arketing objectives, m arketing  mix, 
strategies, budgetary considera tions and evaluation 
criteria.
A bility  to analyse m arketing  problem s and solutions 
based on critical exam ination o f  m arketing 
inform ation.

201 M arketing  M anagem ent
D eterm ine strategies for develop ing  new products 
and services that are consisten t with evolving 
m arket needs.
E valuate the viability o f  m arketing  a  p roduct or 
service in an international m arket or m arkets

A nalyze the relevance o f  m arketing  concep ts and 
theories in evaluating  the im pacts o f  environm ental 
changes on m arketing  planning, stra teg ies and 
practices.

Identify the techniques for con tro lling  and 
ev aluating  the m arket plans.

U nderstand various concep ts o f  financial 
m anagem ent which are needed  in business scenario.

Estim ate the cash flow from investm ent project 
calculates d iscount rate and m ake recom m endation  
to accept o r reject the project.

202 Financial M anagem ent
C om pare &  calculate d ifferen t types o f  ratios to find 
feasibility o f  business.
D em onstrate ability o f  financial m anagem ent and 
forecast, ensu ring  com petitiveness o f  a com pany 
and increasing its added value in the  changing  
environm ent o f  global econom y.
A nalyse the im portance o f  risk  w ithin the context o f  
financial decision m aking.
T o study the im portant role o f  HRM  in 
O rganizational Set up.
U nderstand various ways by w hich they can gain 
com petitive advantage through Hum an R esources 
m anagem ent.

203
Hum an R esource 

M anagem ent
Identify train ing  and developm ent needs o f  
em ployee in an organization.
D esigning HRM  system  for the benefit o f  em ployees 
& O rganization.
A nalyse the d ifference  betw een hum an resource 
inaaggem ent and also its linkage with organizational
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U nderstand the process o f  decision  problem  
form ulation.
A pply analytical tools for linear program m ing  w hich 
will help them  in decision m aking.

204 D ecision Science

A nalyse the collected and processed  data with the 
help o f  statistical tools.
O verview  the process o f  develop ing  and using a 
quantitative  techniques in decision  m aking and 
p lanning
D eterm ine the various app lications o f  quantitative 
techniques in M anagerial setting to analyse & take 
corrective action accordingly.
U nderstand the Strategic im portance o f  SCM  and 

operation m anagem ent.

O perations and Supply C hain 
M anagem ent

D em onstrate aw areness and an apprecia tion  o f  
operations and supply m anagem ent to the 
sustainability  o f  an enterprise.

205 Identify the roles and functions o f  production  
p lann ing  and control.
U nderstand ing  the p rincip les o f  inventory control 
m anagem ent.
A nalyse logistics and purchasing  concep ts to 
im prove supply chain operations
U nderstand new concep ts o f  IT & its im pact on 
business

M anagem ent Inform ation 
System s

U nderstand ing  o f  m aking effective decisions 
through T echnology and MIS.

206 D eterm ine D ecision support system  with the help o f  
business analytical and intelligence.

Identify the m anagem ent issue in M IS.

U nderstand the use o f  IT efficiently  to gain 
com petitive advantage in business.
Developed on the se lf  aw areness and se lf  
m anagem ent o f  personal em otions

207
E m otional Intelligence and 

M anagerial E ffectiveness Lab
Ability to Relate em otional intelligence to 
w orkplace situations.
Im plem ent these concepts and techn iques in the 
w orkplace.
Will be able to understand the analytical, 

inform ation, social and learning.

210 Life Skills Lab
Will get oriented  tow ards various types o f  coping 
the strategies o f  B usiness o r corporate.
Types o f  study skills. M ethods o f  life skill to 
im prove the skill for career perspective.
Students will gain know ledge o f  using foreign 
language lab in B usiness app lications from basic to 
interm ediate to advanced one.

214 Foreign Language Lab-11
The studen ts will be able to apply gained  know ledge 
o f  L anguage for d ifferent functions o f  B usines

— . ....... - . .

Students will be acquain ted  about to understande 
the international business and identify the career in 
•ijUgrnational Business.



215 Indust ry Analys i s  - Desk  
Re sea rch

Will be  able to undrs tand the Corpora te  Gov ern anc e  
Init iat ives.Init iat ives towards  social  
inclusion.Ini t ia t ives towards  env i ronment  
conservat ion

Key  Nat iona l  and  Global  issues af fect ing the 
industry._____________________________________

Able  to  do ratio analysis  o f  financial  da ta  for  last  3 
year s  for  top 5 and  bo t tom 5 comp an ie s  in the 
industry.___________________________________________
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Course Outcome II Year (III Sem)

Code Subject Name Course Outcome
F o r m u l a t e  a  s t r a t eg i c  p la n  t h a t  o p e r a t i o n a l i z e s  the  

g o a l s  a n d  o b j e c t i v e s  o f  th e  f i rm.

U n d e r s t a n d  t h e  o p p o r t u n i t i e s  f r o m  s t r a t eg ic  in t en t  &  

f o r m u l a t i o n  for  i m p r o v e m e n t  o f  c u r r e n t  bes t  

p r a c t i c e s  a c r o s s  indus t r i e s . _____________________________

301 S t r a te g i c  M a n a g e m e n t
R e c o g n i z e  a n d  u n d e r s t a n d  the  i m p o r t a n c e  o f  m a k i n g  

a nd  i m p l e m e n t i n g  so c ia l ly  r e s p o n s i b l e  d i s c u s s io n .

A n a l y s e  t h e  v a r i o u s  p e r s p e c t i v e  o f  S t ra t e g ic  

m a n a g e m e n t  to  ga in  c o m p e t i t i v e  a d v a n t a g e  in 

b u s i n e s s  s c en a r i o .

U n d e r s t a n d  b u s i n e s s  a n a l y s i s  t a s k s  n e c e s s a r y  to 

c o m p u t e  a b u s i n e s s  a n a l y s i s  e f for t .____________________

D e s c r i b e  th e  c u r r e n t  p e r f o r m a n c e  m e a s u r e m e n t  

t r e n d s  a n d  th e i r  su i t ab i l i ty  fo r  o r g a n i s a t i o n s ___________

A n a l y s e  th e  l ink b e t w e e n  o r g a n i s a t i o n a l  s t r u c t u re ,  

p l a n n i n g  a n d  c o n t r o l  s y s t e m s . _______________________

302
E n t e r p r i s e  P e r f o r m a n c e  

M a n a g e m e n t

In c u lc a te  th e  e v a l u a t i o n  p a r a m e t e r s  o f  e n t e r p r i s e  in 

t e r m s  o f  e x p e n s e s ,  c o n t r o l  s y s t e m s  a n d  p r ic ing .

D e v e l o p  th e  k n o w l e d g e  o f  th e  c o n c e p t  o f  a u d i t i n g  

a n d  its a p p l i c a b i l i ty  a s  p e r f o r m a n c e  m a n a g e m e n t  

too l .

E x p l a i n  th e  ro le  o f  p e r f o r m a n c e  m e a s u r e m e n t  and  

c o n t r o l  s y s t e m s  p lay  in p l a n n i n g  a n d  c o n t r o l l i n g  

o r g a n i s a t i o n a l  ac t iv i t i e s .

D e v e l o p  a spi r i t  o f  e n t r e p r e n e u r s h i p  by  in c u lc a t i n g  

E n t r e p r e n e u r i a l  C o m p e t e n c i e s ,  T r a i t s / Q u a l i t i e s  &  

F a c t o r  A f f e c t i n g  E n t r e p r e n e u r i a l  G r o w t h

Id en t i fy  m a r k e t  en t ry  s t r a t eg ie s  f o r  th e  n e w  p r o d u c t  

a n d  a l so  c r e a t i o n  &  p r o t e c t i o n  o f  in t e l l ec tua l  

p r o pe r t y .________________________________________________

303
S t a r t u p  a n d  N e w  

V e n t u r e  M a n a g e m e n t

U n d e r s t a n d  t h e  c o m p e t e n c e s  n e e d e d  to  be  an 

e n t r e p r e n e u r .

D e s c r i b e  th e  legal  a s p e c t s  a n d  l i ab i l i t i e s  a p p l i c a b l e  

u n d e r  f a c to r i e s  act .  s h o p  act .  e n v i r o n m e n t  p r o t ec t io n  

ac t  &  sa le  o f  g o o d s  act .

C o m p a r e  th e  key  v a r i a b l e s  o f  e x p l a i n i n g  s u c c e s s  

/ f a i l u re s .  i ndus t r i a l  s i c k n e s s ,  i ndust r ia l  

o n s t r u c t i o n .  t e c h n o l o g y  o b s o l e s c e n c e ,  t e c h n o l o g y  

fcr  o f  s u c c e s s fu l  /  u n s u c c e s s f u l  e n t r e p r e n e u r s .



304
S u m m e r  In te r n sh ip  

P ro je c t

T o  p r o v i d e  m e a n s  to  i m m e r s e  s t u d e n t s  in ac tua l  

s u p e r v i s e d  p r o f e s s i o n a l  e x p e r i e n c e s . _____________

T o  g iv e  an  ins igh t  in to  th e  w o r k i n g  o f  th e  real 

o r g a n i z a t i o n s . ___________________________________

T o  ga in  d e e p e r  u n d e r s t a n d i n g  in s p e c i f i c  f u nc t i o na l  

a reas .

T o  a p p r e c i a t e  th e  l i n k a g e s  a m o n g  d i f f e r e n t  f u n c t i o n s  

a n d  d e p a r t m e n t s . _______________________________________

T o  d e v e l o p  p e r s p e c t i v e  a b o u t  b u s i n e s s  o r g a n i z a t i o n s  

in th e i r  tot a l i ty .

T o  h e l p  th e  s t u d e n t s  in e x p l o r i n g  c a r e e r  o p p o r t u n i t i e s  

in the i r  a r e a s  o f  in te res t .

T o  g iv e  the  s t u d e n t s  an u n d e r s t a n d i n g  o f  m a r k e t i n g  

r e s e a r ch  f ro m  bo th  use r ' s  ( m a n a g e m e n t )  a n d  do er ' s  

( t he  r e s e a r c h e r s )  p e r s p e c t i v e .

3 3 5 M K T

T o  d e s i g n  a n d  p r o d u c e ,  e v a l u a t e  a r e s e a r c h  p r o p o s a l  

&  u n d e r s t a n d  th e  q u a l i t y  o f  r e s e a r c h  s tud ie s .

C o n t e m p o r a r y  

M a r k e t i n g  R e s e a r c h

T o  l earn th e  b as ic  sk i l l s  to  c o n d u c t  p r o f e s s io n a l  

m a r k e t i n g  r e s ea rch ._______________________________

T o  u n d e r s t a n d  the  a p p l i c a t i o n s  o f  b u s i n e s s  r e s e a r ch  

to o l s  in M a r k e t i n g  d e c i s i o n  m a k i n g __________________

T o  h ig h l i g h t  th e  i m p o r t a n c e  o f  u n d e r s t a n d i n g  

c o n s u m e r  b e h a v i o u r  in M a r k e t i n g . ____________

3 3 6 M K .T

T o  s tu d y  th e  e n v i r o n m e n t a l  a n d  i n d iv i d u a l  in f lu e n ce s  

on  c o n s u m e r s

C o n s u m e r  B e h a v i o u r T o  u n d e r s t a n d  c o n s u m e r  b e h a v i o u r  in I nd ia n  co n t ex t .

T o  p r o v i d e  an  o v e r v i e w  o f  th e  r a n g e  o f  to o l s  

a v a i l a b l e  fo r  M a r k e t i n g  C o m m u n i c a t i o n s

3 3 7 M K T

T o  p r o v i d e  an  u n d e r s t a n d i n g  o f  th e  ba s ic  p r i n c i p le s  

o f  p l a n n i n g  a n d  e x e c u t i o n  in M a r k e t i n g  

C o m m u n i c a t i o n s

T o  a c q u a i n t  th e  w i t h  c o n c e p t s  a n d  t e c h n i q u e s  in the

ap p l i c a t i o n  fo r  d e v e l o p i n g . d e s i g n i n g  an  e f f ec t i ve  

a d v e r t i s in g ,  p r o m o t i o n _________________________________

In teg ra te d  M a r k e t i n g  

C o m m u n i c a t i o n s

T o  se ns i t i z e  s t u d e n t s  to  th e  v a r i o u s  f a ce t s  o f  

a d v e r t i s i n g ,  p ub l i c  r e l a t ion  a n d  p r o m o t i o n  

m a n a g e m e n t . _______ ___________________________

T o  d e v e l o p  a m a n a g e r i a l  p e r s p e c t i v e  a n d  an 

i n f o r m e d  d e c i s i o n - m a r k i n g  ab i l i t y  for  

e f f e c t i v e t a c k l i n g  o f  p r o m o t i o n a l  s i t ua t i on s .

T o  m a k e  th e  s t u d e n t s  a p p r e c i a t e  th e  v a r i o u s  f ac e t s  o f  

th e  j o b  o f  a  p r o d u c t  m a n a g e r . __________________________



T o  h i g h l i g h t  th e  se l l in g  o f  p r o d u c t  in o r g a n i z a t i o n a l  

a n d  f un c t io na l  c o n t e x t .

3 4 0 M K T P e r s o n a l  S e l l i n g  Lab
T o  e m p h a s i z e  th e  f in an c ia l  a n d  o t h e r  m e t r i c s  o f  

e f f e c t i v e  p e r s o n a l  se l l in g  lab

T o  in t r o d u c e  d i f f e r e n t  a p p r o a c h e s  to  m e a s u r i n g  

b r an d  equ i ty .

T o  p r o v i d e  c o n c e p t u a l  f r a m e w o r k  fo r  m a n a g i n g  

b r a n d s  s t r a t eg ica l ly .

3 3 9 M K T
S t r a te g ic  B r a n d

T o  e m p h a s i z e  the  ro le  o f  b r a n d s ,  th e  c o n c e p t  o f  

b r a n d  e q u i t y  a n d  th e  a d v a n t a g e s  o f  c r e a t i n g  s t r o n g  

b r an ds .

M a n a g e m e n t T o  p r o v i d e  in s i g h t s  in to  h o w  to  c r e a te  p ro f i t a b le  

b r a n d  s t r a t eg ie s  by  b u i ld i n g ,  m e a s u r i n g  a nd  

m a n a g i n g  b r a n d  equ i ty .

T o  f a m i l i a r i z e  s t u d e n t s  w i t h  th e  t e r m s ,  c o n c e p t s ,  a n d  

n a t u r e  o f  B u s i n e s s - t o - B u s i n e s s  M a r k e t i n g .

C u s t o m e r  R e l a t i o n s h i p  

M a n a g e m e n t

T o  e x p o s e  th e  s t u d e n t s  to  th e  in du s t r i a l  m a r k e t i n g  

f u n c t i o n s  o f  f i rms .

3 4 2 M K T T h e  c o u r s e  i n t r o d u c e s  to  th e  p a r t i c i p a n t s  the  

sp e c i f i c s  o f  m a r k e t i n g  m i x  fo r  c u s t o m e r  r e l a t i o n s h i p  

m a n a g e m e n t

T o  C a l c u l a t e  G r o s s  T o ta l  I n c o m e  a n d  T a x  L iab i l i ty  

o f  an  In d iv id u a l .

3 0 5  FIN D ir e c t  T a x a t i o n

T o  a c q u a i n t  w i th  o n l i n e  f i l l i ng  o f  v a r i o u s  f o r m s  a nd  

Re tu rn s .

T o  e n l i g h t e n  the  s t u d e n t s  w i t h  t h e  C o n c e p t s  &  

Pra c t i ca l  d y n a m i c s  o f  th e  In d ian  F in a n c ia l  S y s t e m ,  

M a r k e t s .  In s t i tu t ion  a n d  F in a n c ia l  S e r v ic e s .

3 0 6  FIN

F in a n c ia l  S y s t e m s  o f  

Ind ia,  M a r k e t s  &  

S e r v i c e s

T o  a c q u a i n t  s t u d e n t s  w i t h  v a r i o u s  t e c h n i q u e s  u se d  

fo r  S t ra t e g i c  C o s t  M a n a g e m e n t

T o  d e v e l o p  an  u n d e r s t a n d i n g  o f  t h e  a d o p t i o n  o f  

v a r i o u s  t e c h n i q u e s  o f  SC'M f o r  o b t a i n i n g  s u s t a i n a b l e  

c o m p e t i t i v e  a d v a n t a g e

341 FIN
E q u i t y  R e s e a r c h ,  C r e d i t  

A n a l y s i s  a n d  A p p r a i s a l

T o  m a k e  th e  s t u d e n t  f a m i l i a r  w i t h  the  in te g r a t io n  o f  

v a r i o u s  t e c h n i q u e s  in d e c i s i o n  m a k i n g

T o  a c q u a i n t  s t u d e n t s  w i t h  a d v a n c e d  t r e a t m e n t  o f  

v a r i o u s  c o n c e p t s  a n d  t o o l s  a n d  t e c h n i q u e s  u se d  in 

F in an c ia l  M a n a g e m e n t

T o  h ig h l i g h t  th e  i m p o r t a n c e  o f  v a r i o u s  d e c i s i o n  

m a k i n g  a r e a s  o f  f i na nc ia l  m a n a g e m e n t

3 3 9 F I N C  o m o j ^ t e - E i n a n c e

m / '  \ * \

T o  k n o w  the  c o n c e p t  o f  F in a n c ia l  R e s t r u c t u r i n g  in 

C o m p a n i e s .  T o  ge t  a c q u a i n t e d  w i t h f a c t o r s  l e a d in g  to 

f i nanc ia l  d i s t r e s s  o f  th e  o r g a n i z a t i o n .

I( 1
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C o r p o r a t e  a nd  

I n te r n a t io n a l  F in an c ia l  

R e p o r t i n g

T o  u n d e r s t a n d  a l t e r n a t i v e  s o u r c e s  o f  cap i t a l  a n d  

p l a n n i n g  o f  t h e  s a m e .

T o  k n o w  th e  s i g n i f i c a n c e  o f  th e  C o r p o r a t e  

G o v e r n a n c e  in th e  o v e r a l l  f u n c t i o n a l i t y  o f  the  

o r g a n iz a t i o n .

T o  u n d e r s t a n d  th e  b a s ic s  o f  in t e r n a t i o n a l  f inac ial  

s e c to r

3 1 3 F I N B a n k i n g  O p e r a t i o n s  -  I

T o  get  a c q u a i n t e d  w i t h  t h e  f u n c t i o n a l i t y  o f  the  

Ba n k s .

T o  k n o w  th e  m e a n i n g  a n d  u se  o f  c o m m o n l y  us e d  

t e c h n o l o g i e s  in B a n k i n g .

T o  m a k e  th e  s t u d e n t s  u n d e r s t a n d  r a t i o n a le  b e h i n d  

l a b o u r  l a w s

3 0 5 H R
L a b o u r  &  So c ia l  

S e c u r i t y  L a w s

T o  e q u i p  s t u d e n t s  w i th  i m p o r t a n t  p r o v i s i o n s  o f  

v a r i o u s  l a b o u r  l a w s

T o  g iv e  s t u d e n t s  ins i gh t  in to  t h e  i m p l e m e n t a t i o n  o f  

l a b o u r  l aws

T o  o r i e n t  th e  s t u d e n t s  w i t h  t h e  c o n c e p t s  r e l a t ed  to 

h u m a n  r e s o u r c e  a c c o u n t i n g  &  c o m p e n s a t i o n  

m a n a g e m e n t .

3 0 6  H R

H u m a n  R e s o u r c e  

A c c o u n t i n g  & 

C o m p e n s a t i o n  

M a n a g e m e n t

T o  fac i l i t a t e  l e a r n in g  r e l a t ed  to  h u m a n  r e s o u r c e  

a c c o u n t i n g  &  c o m p e n s a t i o n  m a n a g e m e n t  fo r  

e m p l o y e e s .

T o  learn th e  bas ic  c o n c e p t s  o f  s a fe ty  m a n a g e m e n t

3 3 7 H R
E m p l o y e e  H ea l t h ,  S a fe ty  

a n d  W e l f a r e

T o  s t u d y  th e  v a r i o u s  p r o v i s i o n s  o f  e m p l o y e e  hea l th  

a n d  sa fe ty .

T o  learn f u n d a m e n t a l  p r i n c i p l e s  o f  H R I S  .

3 4 4  FIR
L a b  in R e c r u i t m e n t  a nd  

S e l e c t i o n

D e v e l o p i n g  sp e c i f i c  R e c r u i t m e n t  a n d  se le c t i o n  po l i cy  

fo r  sk i l ls  c o m p e t e n c i e s  n e e d e d  by  p r o f e s s i o n a l s

T o  c r e a t e  an a w a r e n e s s  o f  f u n d a m e n t a l  p r in c i p le s ,  

s i g n i f i c a n c e  a n d  i m p l e m e n t a t i o n  o f  r e c r u i t m e n t  an d  

s e le c t io n  p ro ces s .

3 4 6 H R L ab  in T r a i n i n g

T o  u se  n e w  c o n c e p t s  o f  t r a i n i n g  m e t h o d s f o r  p r o c e s s  

o f  c o n t i n u o u s  i m p r o v e m e n t  a n d  l e a rn ing .

A p p l y  g e n e r a l  e t h ica l  p r i n c i p l e s  to  p a r t i c u la r  ca s e s  o r  

p r a c t i c e s  in b u s i n e ss .

3 0 5  O P E
P l a n n i n g  &  C o n t r o l  o f  

O p e r a t i o n s

T o  g iv e  an  o v e r v i e w  o f  P l a n n i n g  &  C o n t r o l  o f  

O p e r a t i o n s

V a r i o u s  a s p e c t s  o f  C R P .  D R P  a n d  M R P  c a n  he lp  to 

u n d e r s t a n d  v a r i p u s  o p e r a t i o n s .

3 0 6  O P E I n v e n t o r y  M a n a g e m e n t

S t u d e n t s  wil l  u n d e r s t a n d  th e  ro le  o f  M P S  in 

p r o d u c t i o n  p l a n n in g .

V a r i o u s  a s p e c t s  o f  C R P ,  D R P  a n d  M R P  c a n  h e l p  to  

u n d e r s t a n d  v a r i p u s  o p e r a t i o n s .

3 3 8  O P E

• • ••""c

M a i n t e n a n c e  . 

M a n a g e m e n t  7

_____________  ,1 .....

^ H ^ a t H c e  o f  m a i n t e n a n c e  to  a v o i d  a n y  sh o r t f a l l s  on  

shopTKfcoX

Mainte iWiqfe  m a n a g e m e n t  p r o c e s s  a n d  the i r  

app l i ca t jMa  f o r  m a n u f a c t u r i n g  sec to r .
\ v ^ a  y y



3 4 0  O P E
M a n u f a c t u r i n g  R e s o u r c e  

P l a n i n g

S t u d e n t s  c a n  ge t  ov e r a l l  i d e a  o f  r o le  p l a y e d  b y  IE 

d e p a r t m e n t  in a  m a n u f a c t u r i n g  p lan t .

U n n e c e s s a r y  m o v e m e n t s  c a n  a l s o  b e  o n e  k i n d  o f  

m u d a  a n d  it ca n  b e  a v o i d e d .

3 4 2  O P E S i x  S i g m a
S i g n i f i c a n c e  o f  S ix  S i g m a  in Q M S .

D M A I C  s te p s  a n d  t h e i r  a p p l i c a t i o n  o n  s h o p  f loor .

3 0 5  S C M
E s s e n t i a l s  o f  S u p p l y  

C h a i n  M a n a g e m e n t

I m p o r t a n c e  o f  Pul l  p r o d u c t i o n  to  a v o i d  al l  k i nd  o f

w a s t e s .

S ig n i f i c a n t  ro le  o f  J I T  in in v e n t o r y  c o n t ro l .

3 0 6  S C M L o g i s t i c s  M a n a g e m e n t

S t u d e n t s  wi l l  u n d e r s t a n d  s u p p l y  c h a i n  l i n ka ge s .
S t u d e n t s  wi l l  u n d e r s a t n d  i m p o r t a n c e  o f  S C M  in an  

o r g a n i s a t i o n .

S t u d e n t s  wi l l  ge t  a c q u a i n t e d  w i t h  s u p p l y  c h a i n  f lo w s .

3 1 7  S C M
M a n a g i n g  M a t e r i a l  F l o w  

in S u p p l y  C h a i n s

U n d e r s t a n d i n g  o f  n e t w o r k  d e i g n  in S C M .

V a r i o u s  S C  f l o w s  l ike  M a t e r i a l ,  C a s h  a n d  

I n f o r m a t i o n  c a n  b e  u n d e r s t o o d  b y  s t u d e n t s .

3 3 8 S C M I n v e n t o r y  M a n a g e m e n t

T o  u n d e r s t a n d  t h e  r e l a t i o n s h i p  b e t w e e n i n v e n t o r y  

m a n a g e m e n t  a n d  o t h e r  f u n c t i o n a l  a r ea s .

T o  u n d e r s t a n d  a n d  p r o v i d e  in s i g h t s  in to  in v e n t o r y  

m a n a g e m e n t  w i t h  c u s t o m e r  v a l u e .

341 S C M S u p p l y  c h a i n  p l a n n i n g

R o l e  o f  P u r c h a s e  d e p a r t m e n t  in a  m a n u f a c t u r i n g  

pa in t .

S i g n i f i c a n c e  o f  P u r c h a s e  a n d  its i m p a c t  o n  

p r o d u c t i o n .

3 4 2  S C M
S u p p l y  C h a i n  

C o o r d i n a t i o n

It wi l l  h e l p  s t u d e n t s  to  u n d e r s t a n d  t h e  c o o r d i n a t i o n  

o f  s u p p l y  c h a in .

T o  u n d e r s t a n d  t h e  b e n e f i t s  o f  s u p p l y  c h a i n  

c o o r d i n a t i o n  b y  v a r i o u s  p a r t i e s  m a n a g i n g  s u p p l y  

c ha in .

IQAC Coordinator 
Akemi Business School 
Marunji Pune-411057

Directed 
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Course Outcome II Year (IV Sem)
Code Subject Name Course Outcome

Apply logical, critical and creative thinking to 
analyse, synthesise and apply theoretical knowledge, 
and technical skills, to formulate evidence based 
solutions to industry problems or issues.

Determine and apply knowledge o f complex 
construction management theory to your 
professional practice and/or further study.

401
Managing for 
Sustainability

Identify and analyses, within the context of 
economic sustainability, issues within a corporation 
that relate to its natural environmental and social 
sustainability.
Apply systematic ethical reasoning to business 
dilemmas and communicate effectively in oral and 
written forms these, using the concepts, logic and 
rhetorical conventions of business ethics.
Identify key organizational tools, policies, systems, 
and laws that apply to managing ethical conduct 
specifically in the business environment.
To provide means to immerse students in actual 

supervised professional experiences
402 Dissertation To gain deeper understanding in specific areas.

To emphasize the significance o f services marketing 
in the global economy
To make the students understand the deeper aspects 
of successful services marketing

403 MKT Services Marketing
To provide insights to the challenges and 
opportunities in services marketing.
To provide foundations in components o f sales and 
distribution management.
To introduce various facets o f the job of a sales 

manager.

404MKT
Sales & Distribution 

Management

To focus on decision making aspects and 
implementation o f decisions in sales and 
distribution management.
To provide insights into all functional areas o f  
retailing.
To give an account o f essential principles of 
retailing

405MKT Retail Marketing
To give a perspective o f the Indian retailing 
scenario.
To understand rural aspects o f marketing
To learn nuances o f rural markets to design effective 
strategies----- -



420MKT
International
Marketing

To train the students to develop plans and 
marketing strategies for entering into international 
markets and managing overseas operations.
To introduce a systematic understanding of  
marketing strategy and decision making in dynamic 
marketing environment.

421 MKT Marketing Strategy

To understand and apply the STP of marketing 
(segmentation, targeting, positioning).
To understand and appreciate the concept o f  
marketing.
To understand procedural part o f Marketing 
strategy.

424MKT
Marketing to 

Emerging Market and 
Bottom of the Pyramid

To enhance the deeper understanding o f Marketing 
Emerging Market.
This concept presented the possibility o f there being 
a ‘fortune’ to make at the Bottom of the Pyramid 
(BoP) market that was an opportunity for both 
businesses and consumers.

403 FIN Indirect Taxation

To acquaint with online filling o f various Forms & 
Returns.
To understand the basic concepts in various Indirect 
Tax Acts.
To make students familiar with the operations in 
foreign exchange markets.

404 FIN International Finance

To sensitize students with complexities of 
managing finance o f multinational firm.
To highlight the importance o f the regulatory 

framework of international financial transactions 
w.r.t to India.
To provide an alternative framework for 
understanding financial market behaviour.

417FIN
Financial Risk 
Management

To demonstrate how cognitive biases and heuristics 
influence investment behaviour and determine asset 
prices.

To highlight the basic theories and strategies that 
makes us aware o f behavioral finance and investing.
To understand how to do the trading of financial 
assets online.

419 FIN Commodity Markets
To know practically the prerequisites o f trading.
To analyze the securities using the commodity 

markets reports available online.

409 FIN
Banking Operations -  

II

To get acquainted with the changed role o f Banking 
post 1991 Reforms.
To know the lending and borrowing rates along 

with the \£BSH«J]iandatory reserves.
To kH^^&%§rSg§toral compliances by bank’s



410 FIN
Wealth and Portfolio 

Management

To understand the concept o f Wealth Management.
To understand the concept o f Portfolio 
Management.
To understand various tools and methods o f  

evaluating the portfolio

403HR Employment Relations

Give students insight into the IR scenario in India.
Make students understand important laws governing 
IR.

Create understanding about role o f Government, 
society and trade union in Employement relations.

404HR
Strategic Human 

Resource Management

To make students understand HR implications of 
organizational strategies.
Understand the various terms used to define 

strategy & its process
Understand HR strategies in Indian & Global 
perspective.

405HR
Organizational Design 

& Development

To develop an understanding of the nature, 
functioning and design of organization.

To understand the theory and practice relating to the 
processes o f organization development and change.
Develop insignt,competence in diagnostic & 
intervention processes& skills for initiating 
organizational processes & change in organizations.

408HR
Emerging Trends in 

HR

To make students understand meaning of change 
and need for organizational Change.
To appraise students with the change management 

process

419HR
Conflict & 

Negotiation 
Management

To develop an understanding o f the nature and 
strategies o f negotiation.
To understand conflict and strategies to resolve the 

conflict

420HR
LAB in Legal 
Compliances

Introduction o f Legal Compliance: Aims & 
Objectives, Importance o f Legal compliances
Legal Compliances initiatives: Adopted by 

organization in Indian Context as well as Global 
context

Desk Research/ Field Study: Faculty to divide 
students in a group of 6 each. Groups will visit 
various industries in nearby area, understand various 
complianceactivities initiated by organisation.



4030PE
Operations Strategy 

and Research
Students will understand the imporatnce of 
Operations Strategy in business.

404 OPE
Total Quality 
Management

It will help students to take decisions in expansion 
of present plant, build new plant or sub-contract.

Students will understand QC Tools and problem 
solving methods to enhance product and service 
quality.

Application o f Statistical Quality Control charts and 
its effectiveness in managing process quality can be 
understood.

405 OPE
Quality Management 

Standards

Students will understand core tools and TS 16949.

Students will understand process and 
documentation in Quality Manegement deaprtment 
of an oragnisation.

406 OPE
World Class 

Manufacturing

Students will be able to understnad the role of  
Indian supplier in World Class Manufacturing.
Able to understand importance o f JIT and TPS in 
manufacturing.

419 OPE

4190PE - Financial 
Perspectives in 

Operations 
Management

Students will get basic idea about operation 
management in terms o f Financial Perspective.
Material flow can be easily managed with the help 
of finance in operational management.

422 OPE

Challenges and 
Opportunities in 

Operations 
Management

Students will understand various challenges and 
opportunities in operations.
It will help students to understand and apply 
operationmanagement system in an oragnisation to 
enhance an operational efficiency tool.



403 SCM
Strategic Supply 

Chain Management

Students will be able to develop a sound Procedure 
for Purchasing.

Students got acquainted with supply chain 
management stratgeies o f Automobile companies.

404 SCM
Knowledge 

Management in 
Supply Chains

Students got an idea about corelation of Supply 
Chain Management strategies and knowledge 
management in supply chain.
Students understood role o f ERP in supply chain 
knowledge management.

407 SCM
Purchasing & Supplier 

Relationship 
Management - II

Students understood role o f suppliers in managing 
supply chain.

Students got acquainted with fundamentals of 
Purchasing.

408 SCM
Supply Chain Risk 

Management

Students understood the principles o f supply chain 
risk management.
Students understood importance o f all parties 
involved in Supply Chain.

410 SCM Project Management

Conduct project planning activities that accurately 
forecast project costs, timelines, and quality. 
Implement processes for successful resource, 
communication, and risk and change management.
Students will identify the resources needed for each 
stage, including involved stakeholders, tools and 
supplementary materials.
Students will be able to develop a project scope 
while considering factors such as customer 
requirements and internal/external goals.

412 SCM Global Logistics
Students understood global dimensions o f logistics.
Students got acquainted with world class supply 
management.
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